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Abstract 
Festival, which used to mean ‘a religious holiday’, now refers to any themed event that involves 
public celebration. There are currently many kinds of festivals with various themes and 
programs, including literary festivals, whose aim is to gather writers, readers, and literature 
enthusiasts in one space. This research would discuss the rise of literary festivals, particularly 
in Indonesia. It limits its topic only to the use of Instagram by literary festivals in Indonesia in 
order to see in what way these literary festivals use Instagram and how the use of it affects the 
essence of literary festival itself. The data of this research will be taken from Instagram posts 
by Ubud Writers and Readers Festival and Makassar International Writers Festivall. The 
Instagram posts will be further analysed by using representation theory proposed by Stuart 
Hall. It is expected that the result of this study will contribute to the discussion about literary 
festivals in Indonesia and can offer a new perspective about the use of social media which can 
benefit both the organizers and the audience of literary festivals. 
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CHAPTER I 
INTRODUCTION 
 
1.1 Background of Study 
The word ‘festival’ originally came from the Latin word festa which means ‘a religious 
holiday’. However, in modern society a festival is not only associated with religious purposes 
with ritualistic activities, but it also refers to any event that has a theme and involves public 
celebrations. Getz (2010) defined what a festival is in his article The Nature and Scope of 
Festival Studies. He stated that a festival is a cultural celebration with a special theme. 
Furthermore, a festival is also designed with various programs and styles in order to create a 
specific experience for the attendees. The theme of a festival is planned to suit interests of the 
society; thus, we can have film festival, art festival, food festival, and many other types of 
festival. This paper will limit its focus only on literary festivals (occasionally also known as 
writers or readers festivals) only.  
Lodge (2015) observed the rapid growth of literary festivals in Britain and concluded 
that it was “a typical cultural product of the 1980s and 1990s, when literary fiction and non-
fiction suddenly became sexy in the metaphorical sense.” In 2015, he calculated there were 
around 350 literary festivals in Britain only. Lodge also noted that the rise of literary festivals 
is an interesting phenomenon since actually, in the 21st century the publishing industry has been 
facing even more challenges caused by the domination of online retailers like Amazon and the 
digital transmission of text into various forms. Literary festivals seem to flourish in Indonesia 
as well, either the local or the international scale festivals. One of the biggest festivals in 
Indonesia is Ubud Writers and Readers Festival which is held annually in Bali since 2004 with 
a purpose to help revive tourism in Bali after the first 2002 bombings in Bali. Other notable 
literary events in Indonesia are Makassar Writers Festival, Jakarta International Literary 
Festival, and Bengkulu Writers Festival. Looking at the growth of literary festivals in 
Indonesia, I think it is important to approach this phenomenon from academic point of view 
since this topic is still underdiscussed. 
Festivals can be analysed through various perspectives and fields, among which are 
management, tourism, and communication. This paper will try to study festivals from a 
different perspective, which is Cultural Studies, by focusing on the significance of social media 
for literary festivals. Murray and Weber (2017) have studied how the innovation of digital 
media has changed the nature of literary festivals. Their research focuses on Australian and UK 
writers’ festivals. Meanwhile, it is expected that this article will contribute to a wider 
understanding about literary festivals in the 21st century by taking data from literary festivals 
in Indonesia. It aims to see how literary festivals in Indonesia use social media, particularly 
Instagram, and in what way social media are profoundly significant in affecting the nature of 
literary festivals and in expanding the experience of literary festivals. 
 
1.2 Problem Formulations 
 There are two research questions in this study of the use of social media by literary 
festivals in Indonesia, as per below: 
1. For what purposes do literary festivals in Indonesia use Instagram? 
2. How does the use of Instagram affect the nature of literary festivals and expand the 
experience of literary festivals in Indonesia? 
 
1.3 Scope and Limitation 
 The study will discuss the use of Instagram by literary festivals in Indonesia. It covers 
the use of Instagram by two major literary festivals in Indonesia, namely Ubud Writers and 
Readers Festivals and Makassar International Writers Festival. The Instagram posts analysed 
are from 2019 and 2020 in order to maintain the novelty of this research. 
 
1.4 Goals and Function 
 Based on the problem formulations mentioned above, the goals and the functions of 
this research are: 
1. to find out for what purposes literary festivals in Indonesia use social media, 
particularly Instagram 
2. to explore how the use of Instagram affects the nature of literary festivals and expands 
the experience of literary festivals 
Furthermore, the result of this research can provide another perspective in seeing how social 
media can benefit both the organizers and the audience of literary festivals. 
  
CHAPTER 2 
THEORITICAL BACKGROUND 
 
2.1 Novelty 
The most current research about literary festivals in the 21st century is from Murray and 
Weber (2017) in which they wrote about the significance of digital media for writers’ festival. 
By conducting a semi-structured interview toward 62 audience members across five writers’ 
festivals in Australia and the United Kingdom, the article seeks to interrogate the influence of 
digital media along four key axes of writers’ festivals, namely place, authorship, audience, and 
the live event. The result of the analysis shows how digital technology helps increase “readers’ 
awareness of the affordances of both environments and facilitates more deliberate and 
considered involvement” (2017, p. 75) 
Based on my finding, the topic of literary festivals in Indonesia is still underexplored. 
A research that is close to my topic is by Manuaba (2019) who discusses community of 
literature in Indonesia and its function in character building. Manuaba expects that his research 
can contribute to the empowerment of communities of literature in Indonesia, especially in 
building the nation’s characters. He focuses on Komunitas Salihara in Jakarta, and in the 
analysis, he also specifically discusses several events held by Komunitas Salihara, one of which 
is Salihara Festival.  
My research will offer a different finding from the two works mentioned above since 
mine will discuss literary festivals in Indonesia from another perspective, particularly the use 
of Instagram by these festivals. It is undeniable that digital platforms have been holding an 
important role in the 21st century. In order to introduce their products or events to the public, 
many companies and organizers use social media to maximize the promotion of their products 
or events. Thus, it is important to explore how literary festivals incorporate the use of social 
media into their activities. My research can also contribute to the understanding of literary 
festivals in the 21st century and how social media affect the traditional notion of literary 
festivals.  
 
 
 2.2 Representation by Stuart Hall 
To analyse the data in this research, representation theory of Stuart Hall will be used. 
Hall (1932-2014) is a well-known scholar in Cultural Studies, and he has written books mainly 
about culture, identity, and media analysis. His representation theory concerns about the 
production of meaning through language, and even though this theory originates from Cultural 
Studies, it can be applied in literary analysis as well. 
 Hall stated that three approaches can be used to explain how representation of meaning 
through language works. The first approach is reflective approach, which means “language 
functions like a mirror” (2013, p. 24). It has a function to reflect the existing world. Next is the 
intentional approach that believes that meaning is imposed by the speakers. There is an 
argument against this approach since it is believed that language is not private but a social 
system instead. The last approach is constructionist approach that basically proposes that 
human beings construct meaning, using representational systems namely concepts and signs. 
According to this approach, there should be a separation between the material world and “the 
symbolic practices and processed through which representation, meaning and language 
operate.” (Hall, 2013, p. 25). It is not the material world that conveys meaning, but the language 
system instead.  
The simple explanation of representation is the important part of the process “by which 
meaning is produced and exchanged between members of culture.” (Hall, 2013, p. 15). This 
process involves the use of languages, signs, and images that are used to represent things.  
According to constructionists, “meaning is produced within language, in and through various 
representational systems.”. It is “constructed through signifying – i.e. meaning producing – 
practices.” (p. 28) 
  Representation can be defined as re-present, to bring back an object. However, 
representation does not simply copy the objects in real world, but it also produces a version of 
it (Baldwin, Longhurst, McCracken, Ogborn & Smith, 2004). Language is a form of 
representation, and representation theory argues that language is not a neutral instrument but a 
medium charged with a political and cultural ideology. Language here is understood in the broad 
sense, not only limited to verbal communication but also images, facial expression, colors, and 
everything that can be categorized as signs. Hall’s concepts about representation as a process 
“by which meaning is produced and exchanged between members of culture.” (Hall, 2013, p. 
15) is applied to elaborate how Instagram posts produce meaning through images and captions. 
Hall’s theory is also used to see what kind of ideology is contained in the posts. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
CHAPTER 3 
RESEARCH METHOD 
 
This research applies descriptive qualitative research since the data are non-numerical 
and analysed by using a non-statistical method. The primary data are taken from Instagram and 
Twitter by three major literary festivals in Indonesia, namely Ubud Writers and Readers 
Festival and Makassar International Writers Festival. The number of followers in Instagram is 
also one of the considerations why these three festivals were chosen as sources of data. By 
August 2020, Ubud Writers and Readers Festival has the highest number of followers with 
approximately 20,600 followers, while Makassar International Writers Festival has 
approximately 12,100 followers. This paper discusses Instagram posts from 2019 and 2020 
only in order to maintain the novelty of this research. 
To answer the problem formulations previously mentioned, the data will be analysed 
through the perspective of Cultural Studies, particularly using representation theory by Stuart 
Hall. The procedures of the research can be seen in the chart below: 
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analysis
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using 
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CHAPTER 4 
ANALYSIS 
 
 This chapter provides an analysis on Instagram posts by Ubud  Writers and Readers 
Festival and Makassar International Writers Festival. The data analyzed are only posts which 
are relevant to the purpose of this research. Elements of the posts studied are images and 
captions as well as other features in Instagram such as Instagram stories and IGTV. A short 
history for each literary festival is provided as well to add deeper understanding to the analysis.  
  Ubud Writers and Readers Festival (UWRF) is an annual festival which is held in Ubud, 
Bali, Indonesia. Pioneered by Janet DeNeefe, co-founder of Yayasan Mudra Swari Saraswati, 
this literary festival was initially part of a recovery project after Bali bombing in 2002. UWRF 
was held for the first time in 2004 to help the recovery of Bali’s tourism that had declined after 
the bombing tragedy. Since then, it has evolved into, quoting the official website, “one of the 
world’s most celebrated literary and artistic events”. Many internationally well-known speakers 
from various backgrounds have participated in UWRF such as local authors Seno Gumira 
Ajidarma and Leila S. Chudori, legendary author Irvine Welsh, hip-hop artist and social 
entrepreneur Akala, and religious scholar Reza Aslan. Not only book discussions, UWRF also 
includes other activities like music performances, writing workshops, and poetry slams in their 
program. 
 
 Figure 1. UWRF’s Instagram profile page 
  Before discussing the posts, the appearance of UWRF’s Instagram profile page will be 
analyzed first (as shown in figure 1). As a profile picture, it uses an illustration of a one-leg table 
with a stack of books on it and a flower on the top of the books. There are three colors used in 
the profile picture, which are black, white, and orange, creating a classy image. In the bio 
section, there is information about the postponement of UWRF 2020 and a link to help protect 
the future of the festival. Two hashtags are used in the bio, #UWRF2020 and #UWRF. 
Furthermore, it also provides information about the address of the festival organizer.  
  Instagram has a feature called Instagram story which allows users to post images, videos, 
songs, and even polls. After 24 hours, the stories will be automatically deleted and cannot be 
viewed anymore unless you archive them. UWRF uses this archive option to collect stories 
related to their activities. Up until August 2020, UWRF has collected their stories particularly 
about UWRF 2019 into ten archives, following the order from the earliest to the latest: Early 
bird, Accommodation, Speakers, 23 OCT, Merchandise, UWRF 19 Bingo, 24 OCT, 25 OCT, 
Festival Info, 26 OCT, and 27 OCT. By putting information about ticketing, accommodation, 
speakers, and merchandise in story archives, followers can access the information easily since 
archives are located on the top of the profile page and the stories will be still there after 24 hours. 
Specifically, in Speakers archive, UWRF posted not only name of the speakers but also their 
photos, their quotes, and their Instagram handle, if any. Meanwhile, archives with a single date 
for the title contain the full schedule for each date.  For the images posted in their feed, UWRF 
uses both photos and illustrations accompanied by captions in both English and Indonesian, but 
mostly in English to reach an international market.  
  Getz (2010) stated that festivals always have a specific theme to create a different kind 
of experience to the audience. Every year, UWRF came up with a particular theme, and their 
program is designed based on this theme. For UWRF 2019, for example, the theme is Karma, a 
spiritual principle for Balinese Hindus. The post from March 5, 2019 (in figure 2 and figure 3) 
is the official announcement of the theme for UWRF 2019, accompanied by an artwork that 
represents the theme.  
 
Figure 2. The artwork for UWRF 2019 
Figure 3. The caption explaining the theme for UWRF 2019 
Even though UWRF is an international festival targeted mostly to international audience, it still 
tries to maintain the local vibe by using a theme that is heavily inspired by local philosophy and 
wisdom. To maintain the unity of this theme, UWRF exercises Instagram posts and story by 
using the artwork designed by Samuel Indratma as the story archive covers and count down 
posts.  
  Another element of Instagram which is worth discussing is the use of hashtags. Hashtags 
are used to find a certain post in Instagram, and for business and organizers, hashtags are an 
effective digital promotional tool. At the same time, hashtags can also be used to build a sense 
of community. There are at least three official hashtags often used by UWRF, which are #uwrf, 
#uwrf2019, and #ubudwritersandreadersfestival. Encouraging audience to use these hashtags in 
their Instagram posts is a statement that audience is an important element of the event 
community. For the audience, sharing photos from the events with the official hashtags is also 
part of celebrating the literary festival.  
 
 
Figure 4. MIWF’s Instagram profile page 
 
  The next literary festival that will be discussed is Makassar International Writers Festival 
(MIWF). In their bio section, MIWF claims that it is a literary festival run by ordinary citizens, 
highlighting a sense of grassroots (the fact that for their post they use Indonesian more often 
than English strengthens this point as well). It was first held in 2012 by Rumata’ Artspace and 
since then, it has been held annually in Makassar as the first and the only literary festival in the 
eastern part of Indonesia. Even though it is an independent festival, it has played a significant 
role in connecting local community and global literary scene. For its enormous contribution, 
MIWF has received an award of International Excellence from London Book Fair 2020.  
  Similar with UWRF, MIWF also uses archive menu to collect moments from last year’s 
festival. On their Instagram page, there are eight archives: MIWF Workshops, Pre-Opening, 
Day 1, Day 2, Day 3, Day 4, Giveaway Winners, and MIWF 2020. During the event of MIWF 
2019, the organizer has also encouraged the use of official hashtag #MIWF2019. If we click the 
hashtag, not only posts from the official account, but we will also find posts from the attendees 
sharing their experience and moments from MIWRF 2019.  
 
  
Figure 5. A video of activity of MIWF 2019 
Figure 6. The caption explaining one of MIWF’s missions 
 
  Falassi (in Getz, 2010) stated that festival is a celebration of either community values or 
ideologies and in this internet era, literary festivals can also use social media to send their 
ideological messages to a wider audience. Figure 5 is an Instagram post from July 12, 2019 that 
captures several moments from MIWF 2019 with a caption (shown in figure 6) that says the 
festival celebrates inclusivity and diversity. Then one scene from the video shows a group of 
young people in the festival using a sign language. In their feed, MIWF also constantly discusses 
social justice issues like anti-corruption, women’s rights, and indigenous people’s rights.  
  Due to the pandemic that is happening all over the world, MIWF cannot be held this 
year. Instead, MIWF maximizes the use of Instagram to present a festival experience to the 
audience at home. One of the programs to replace the experience of MIWF 2020 is called MIWF 
Memory Project. It includes activities like poetry reading from both Indonesian well-known 
figures and literary enthusiasts and poetry manuscript exhibition to remember the works of 
Sapardi Djoko Damono, the late Indonesian poet. Followers are also asked to take part in this 
project by sending their videos reciting a poem from Sapardi Djoko Damono and using the 
official hashtag #miwfmemoryproject. Even though they cannot be together in the same place 
as previous years, literary enthusiasts can still celebrate the festival by participating in this 
project.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
CHAPTER 5 
CONCLUSION AND SUGGESTIONS 
 
Finally, by analysing further Instagram posts by literary festivals in Indonesia, it can be 
seen how both UWRF and MIWF use Instagram not only as a promotional tool but also a 
platform to archive the moments and to maximize the experience of literary festivals. The 
literary festivals discussed in this paper use the variety of features provided by Instagram 
(Instagram stories, archives, hashtags, and IGTV) to expand the experience of a festival by re-
presenting the moments from the event that can be accessed easily and re-lived after the festival 
has ended. Next, a sense of community, which is also one significant point of a festival, can be 
built online by letting the festival attendees share their own moments by using the official 
hashtags. Thus, it can be concluded now in this digital era festivals can be experienced both 
offline and online.  
Literary festivals have become a flourishing phenomenon in Indonesia, yet it is still 
under-researched, especially about how technology has brought a significant impact to the 
experience of a literary festival. This paper manages to explore that topic by focusing on the 
use of Instagram posts by literary festivals in Indonesia and how it influences the nature of 
literary festivals. It is expected that there will be more discussions from various angles about 
literary festivals in Indonesia because there are more topics that need to be investigated, such 
as the attendees’ experience and literary festivals’ contribution to tourism industry in Indonesia.  
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